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Definitions

Ad slogan: Copy appears under 
logo only in ads or collateral.

Changes with execution.

Tagline: Copy consistently 
appears under logo in all or 
nearly all executions.

Long-lived and stable.

Jingle: Ad slogan or tagline set 
to music.
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Conventional Wisdom
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Unconventional Wisdom
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http://www.ford.com/en/links/General/www_fordvehicles_com/


JDPA Utility CSAT 
Research
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Electric utilities with a tagline had greater 
message recall and  statistically higher 

communications score from their residential 
customers. 
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Utilities Without Taglines

6/11/2009 10



Utilities With Taglines
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Utilities with Taglines
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Three Ways to Convey 
Meaning
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Nonverbal,  
55%

Vocal, 
38%

Verbal, 6%

Source:  Albert Mehrabian
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Actions that Fulfill Your 

Tagline’s Promise

Create groups of 2-3 people

Separate utilities and their ad agencies

List your utility’s tagline, ad slogan, or 

stated corporate value

What is your utility doing to deliver on 

those promises?

Have these actions been noticed?

What new activities could be done to 

deliver on these promises?

Return to plenary to record actions and 

ideas 
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Thank You!

For more information:

John Egan

Principal

Egan Energy Communications

720-949-4906

johnegan1959@gmail.com


