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Getting the Most Bang for
Your Marketing and
Communications Buck
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Benton REA Engagement

& Demographic divergence raised questions about
most cost-effective communications vehicles

A Conducted best-practice qualitative market
research among co-op communicators

& What's working, what's not working, and what's the
most cost-effective communications channel?

A Build foundation for more cost-effective
communications
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Co-ops Interviewed

Crawford Missouri 16,000
Northwestern Pennsylvania 20,000
Victory Kansas. 13,000

Kootenai Idaho 22,000
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Benton REA’s Member Communications

A Monthly B&W magazine (7 pages of content/ads
per issue, two editions per issue)

B Annual meeting
A Website, social media, Member Relations Team

A Very active in local Chamber of Commerce
& Event-based outreach & education

M Electric safety, EE & renewable energy workshops

B No member newsletter, rare press releases, low
profile, not a lot of paid advertising





