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Good News/Bad

News
A Looking back: near-annual
exercise for last decade
A Going forward: near-annual
exercise for next decade
A Environmental controls
& Fuel costs
& New generation (including wind)
& New transmission (wind related)
A Infrastructure expansion
A Consevation/efficiency programs
& Smart Meters/Smart Grid
A Cybersecurity
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Communicators’
Challenges

A Traditional price messaging
doesn’t resonate with most
mass-market customers.

h“Wehaven't had a price

increase in years.”
& “We make no profit on the
commodity.”

h“Baserates” vs. “fuel costs” is
something of a false
distinction
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Choose Your Art
Carefully

Increase in Consumer Price Trends from 1997-2006
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To obtain a copy of the complete
presentation and learn more about this topic,
please contact:

John Egan
720-949-4906

John@EganEnergy.com
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