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To obtain a copy of the complete
presentation and learn more about this topic,
please contact:

John Egan
720-949-4906

John@EganEnergy.com
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Social Media:
What are Utility
Communicators

Doing?

John Egan
Egan Energy Communications
APPA Customer Connections Conference
Anaheim, CA, Oct. 25, 2010
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Why Social Media?

A New technology adopted for
AFunctional reasons
M Experiential reasons

A Culture adriving force

A Social Media exhaustion
setting in

I Compared with 2009, how
much time do you spend
playing “FarmVille"?
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Life Cycle of “Friend”

A “Friend” became a verb
around 2007.

A In 2009, editors at New
Oxford American Dictionary
chose “unfriend” as the
Word of the Year.

A #1 reason for “unfriending”™
Frequent unimportant posts

‘Souros: Chrstophar Sona,
Universty of Cobrado
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Starting & Growing

A Some utilities jumped into
the deep end of the pool

W Big Three/Big Four all at once
I Most preferred to wade in

A Twitter, FB, YouTube

AFB, Twitter, YouTube

mBlog, FB, Twitter, YouTube

A YouTube, Twitter, FB
R Use of LinkedIn & Flickr?
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Key Insights

A “Managing internal cultural
issues was a big challenge.”

A “If you don’t invest time at
the front end developing a
strategy, you'll waste time at
the back end cleaning up.”

I “Start by working with HR—
present a united front from
the beginning.”
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