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Turlock Irrigation District



The Problem

2019 Customer 
Satisfaction Survey



Creating the Connection to TID



 To increase customer 
awareness of TID’s 
community-owned status

 Illustrate the diverse 
customer base that 
makes up TID

 Build goodwill in the 
community

WeAreTID.com

We Are TID



Telling the Story



 Showcase the lesser-known 
roles and operations of TID 
through team members 

We Are TID - Chapter Two





 Lower Rates

 Local Control

 Balancing 
Authority/Reliability

 Providing Community 
Support – Our role as 
Trusted Partner

 Majority of those who 
work for TID live within 
our service area

What Does Community-Owned Mean?



Create the Connection



 Educate TID customers on 
operations

 Promote TID programs, events, 
and news

 Increase awareness of TID as a 
Community-Owned Utility

 Increase awareness of TID as 
an industry leader on water 
and power issues

Feature Your SMEs



Expand Your Reach



 Increase awareness of the 
core services TID provides as 
a community-owned utility

 Increase employee 
awareness of what it means 
to be community-owned

 Improve coordination with 
other Departments and 
Administrations to further 
share community-owned 
messaging

The Results



“It was fascinating to dive into the 
different departments within TID 
and meet the people who manage 
and run those departments.” 

– Scott S. 

Invite Them In

“What really stood out was the 
passion and how invested the TID 
employees were about their jobs, 
and the mission, and the company 
in general.”

– Mark T. 

“I especially appreciate the staff's 
vision to position the district well in 
areas such as optimized electrical 
production/purchasing, hydrologic 
models, water rights, and 
purchasing rights, etc..” 

– Steve L. 



 Create opportunity 
for employees to 
show pride in TID

 Community 
Outreach and 
education for the 
general public to 
learn more about 
TID, provide greater 
access to programs

And Show-Off a Little



Constance Anderson

cjanderson@TID.org

209.883.8448

TID.org/Podcast

Available wherever you 
get your podcasts

@TURLOCKID

/company/TurlockID

Promoting Public Power

mailto:cjanderson@TID.org
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